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1st Annual 
Environmental Educational Fair 

 
A day filled with learning through interactive workshops 
including vendors and other like minded organizations 

 
Music & Fun for all ages with environmentally focused activities 

 
May 1, 2010 

8:30 a.m. to 4 p.m. 

University of Florida Whitney Labs 

Town of Marineland 
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Event Details 
 

Purpose: The purpose of this event is to bring like-minded organizations together for one day to 
help to convey to the public the need to educate themselves about the responsibilities 
of protecting our coastal environment.  

 
Activities:        A day fair with exhibitors and lunch. Six morning and six afternoon environmentally 

focused and interactive workshops, providing attendees with an opportunity to 
participate in forums for learning, networking and guided discussion. The fair will 
feature exhibits of prize winning area science students and other organizational exhibits.  

 
Educators Forum:  An interactive session designed for educators with Keynote Speaker, Michael 

Klubock on how to ignite and inspire environmental learning in youth. 
 
Attendance: Approximately 500  
 
Guest Origin:  Residents, children, adults and travelers along the A1A Byway corridor 
 
Ticket Price: Workshops and presentations FREE to the public.  Box lunch and beverages available on-

site for a nominal charge.  
 
Keynote Speaker:  Michael Klubock, a nationally acclaimed speaker will inspire community activism.  

He will motivate and inspire attendees to increase their coastal conservation and 
stewardship. 

 
Workshop Presenters:  Local credentialed biologists, educators, archaeologists, scientists and writers 

will conduct one hour interactive workshops on themed topics surrounding nature, 
culture, scenic conservation, history, archaeology and recreation on the Byway. 

 
Exhibitors and Vendors:  Vendors will provide an atmosphere that includes the message to preserve, 

protect, promote or enhance the visitors and residential experience in our coastal 
environment. Vendors and exhibitors available with products, 40 are expected. 

 
Entertainment:  Music, field trips, clowns and environmentally focused activities 
 
Master of Ceremonies:  Frank Gromling, Author, Radio Host and Publisher for Ocean Publishing 
 
Hosting Dignitaries: Mayor of Marineland, Jim Netherton & Barbara Jenness, President of Friends of A1A 
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Sponsorship Benefits 

          Your name will reach an expected 1,000,000+ people through event advertising in Florida , 

Georgia and more. This advertising will include: 

E-Mail Blasts (2) to reach 100,000 environmentally interested consumers 

4 Months of prior exposure on the following sites: 

Promotional banner rotation with hyperlink on Friends of A1A website, 

www.scenica1a.org 

St John’s and Flagler County Chamber websites 

National Scenic Byway Website (60k worldwide hits per month) 

Media blasts to the news media in Northeast Florida 

 Community recognition as a “Grassroots Company Who Cares” by supporting initiatives and 

events that educate consumers on ways to protect our natural resources 

 Table exposure during the event allowing your company to directly promote products/services 

 Printed program and schedule for the day for each family in attendance 

 Promotional posters will be placed in multiple key locations in high traffic outlets throughout 

the two counties (including sponsor names) 

 

Reach an educated and affluent audience 

If you seek to be known for your GREEN attitude and business practice, this is your 
opportunity to be involved with a major group of environmentally interested citizens 
in Flagler and St John’s County who are your customers or potential customers!          
To be considered for sponsorship:  
 
Please contact Susie Kontul 386-437-4973 or e-mail SusieK@ScenicA1A.org  
 

 

mailto:SusieK@ScenicA1A.org
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Exhibitor / Vendor Application  
                        Environmental Education Fair 
 

May 1, 2010 
 
Name: _________________________________________ E-mail: __________________________ 

Business Name: __________________________________________________________________ 

Address: ________________________________________________________________________ 

Phone #: ______________________________    Fax # ___________________________________ 

Products to Sell:  _________________________________________________________________ 
 
 

 
Conditions & Requirements 

Basic vendor fee is $25. A requested 10% of sales from for-profit vendors is appreciated.  

 Form will be due by no later than March 30, 2010 

 No vendors will be accepted after April 15, 2010, except in the case of an emergency or unusual 
circumstance. 

 Set up time begins at 7:30 am on May 1, 2010. 
 

For Information contact via email: 
Wendy Thomson at Wendyt55@aol.com (904) 687-4625 or 

Angel Gonzalez at angel.gonzalez@dep.state.fl.us (904) 823-4500 
Make checks payable and mail to: 

Friends of A1A 
 2175 Mizell Road, St. Augustine, FL 32080 

 
*Patron Ad $20; ¼ page $50; ½ page $75; full page $100. 

 Ads must be camera ready. 
 

 
 
Friends of A1A Scenic and Historic Coastal Byway receive funding through Federal Highways Administration and the Florida Department 
of Transportation. This publication was funded in part, through a grant agreement from the Florida Department of Environmental 
Protection, Florida Coastal Management Program, by a grant provided by the Office of Ocean and Coastal Resource Management under 
the Coastal Zone Management Act of 1972, as amended, National Oceanic and Atmospheric Administration Award No. 
NA08NOS4190415. The views, statements, findings, conclusions and recommendations expressed herein are those of the author(s) and 
do not necessarily reflect the views of the State of Florida, NOAA or any of their sub agencies. October 2009.   

                                  

mailto:Wendyt55@aol.com
mailto:angel.gonzalez@dep.state.fl.us
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LEVELS OF SPONSORSHIP 
 

Kingfish Sponsor $5,000  

 Your name on 100 volunteer T-Shirts for the event 

 The event will carry your name 

 All promotional materials will include your Logo 

 Your name will appear on the front cover of the program 

 Display space available at no charge in a prime location 

 1 Year of advertising and event advertising on ScenicA1A website (60k hits per year) 

 

Dolphin Sponsor $2,500 

 Water bottles for event will carry your name/logo 

 Promotional material will include your name 

 Full page ad in program 

 Display space at no charge in a prime location (Platinum Sponsor will have first choice) 

 1 Year of advertising and event advertising on ScenicA1A website (60k hits per year) 

 

Sea Turtle Sponsor $1,000 

 Lanyards for event will carry your name/logo 

 Promotional material will include your name 

 Full page ad in program 

 Display space at no charge in a prime location (Platinum Sponsor will have first choice) 

 1 Year of advertising and event advertising on ScenicA1A website (60k hits per year) 

 

Sea Oats Sponsor $500 

 Promotional material will include your name/logo 

 Full page ad in program 

 Display space in a prime location (3
rd

 choice of space) 

 1 Year of advertising and event advertising on ScenicA1A website (60k hits per year) 

 

Coquina Sponsor $250 

 Promotional material will include your name/logo 

 ½ Page ad in program 

 A prime display apace will be available to you after major sponsors choose their space on a first come first 

serve basis 

Make checks payable and mail to: 
Friends of A1A 

2175 Mizell Road, St. Augustine, FL 32080 



6  

SUMMARY 
 
Friends of A1A Scenic and Historic Coastal Byway is a non-profit organization that protects, 
preserves, and enhances resources along the A1A National Scenic Byway. This citizen’s group partners with 
municipalities, governmental agencies and other civic groups to maintain and imp rove resources along the 
corridor “to preserve, protect, promote, and enhance the outstanding resources of the A1A Scenic and Historic 
Coastal Byway in a manner that provides a unique experience for visitors, and maintains an unhurried lifestyle 
ŀƴŘ άhƭŘ CƭƻǊƛŘŀέ ŀƳōƛŀƴŎŜ ŦƻǊ ŀƭƭΦέ 

The core values include:  Resource Protection, Transportation Planning and Safety, Community and 
Government Support and Participation, Education and Communication, Economic Development and Tourism, 

and Organizational Development and Sustainability.   

THE SITUATION:  

No organized regional event covering coastal conservation 
strategies and community stewardship exists along the Byway 
corridor. Community stewardship and greater involvement in 
coastal conservation strategies is sporadically promoted by 
many like-minded organizations. These organizations lack 
cohesive organization to generate big impacts for 
improvement. For example, recycling and litter public policy is 
inconsistently regulated among the various municipalities 
along the Byway.  

While the Friends of A1A has been providing the corridor leadership to promote, preserve, protect and enhance the A1A 
Scenic and Historic Coastal Byway for the past seven years since designation, recent economic developments indicate that 
government funding alone is not enough to sustain and maintain the vision and mission of Byway guardians. Education and 
community action through prevention of negative behaviors, such as excessive littering on beaches and destruction of dune 
habitats is the key to ending coastal deteriorations. Your sponsorship of the First Annual Environmental Fair will help make 
a significant difference.  Our six goals and funded projects are rapidly providing improvements to the corridor and 
preserving the Byway with over 40 county coastal parks, 13 city parks, 14 state parks and preserves, and 2 national 
monuments. 
 
THE SOLUTION:  

Create a learning event to bring together more than 100 like-minded organizations to convey protection strategies to 
preserve coastal habitats and scenic qualities of the National Scenic Byway. Through the day of learning and networking, 
ideas and public behavior toward coastal preservation may emerge. The objectives are to adopt a shoreline, improve 
coastal waste management and beautify parks through promoting community activism.  
 
The Environmental Education Fair with its workshops, exhibits and presentations is just one of the many ways we reach out 
to the public in bringing awareness to the A1A Scenic and Historic Coastal Byway.  Many well known advocates speak up for 
increasing community stewardship to protect our coastal environment. With your involvement and sponsorship, we can 
make a difference to improve our Byway and coastal treasures. Other areas of the A1A Byway 2008 Strategic Plan may also 
be furthered through the event. A full display of goals, objectives and strategies may be viewed on the A1A Scenic and 
Historic Coastal Byway website at www.scenica1a.org/documentslibrary.aspx. 
 
We believe it is far less expensive to implement effective prevention and protection strategies today than it is to pay for such 
consequences tomorrow. What would the world be without its sea turtle, right whales and ocean critters to enjoy!  
 
Thank you for your consideration. 


